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1. General Navigation
a. Top Navigation Panel

The top navigation panel will be on each page within the Stratascope Sales Enablement portal. It
provides access to our support and help functions along with links to setting your individual
preferences, see figure la.

Figure 1a . .
t) |Prefe ?‘TE‘WL'.!
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Client Research Portal

You can contact St rSuppartsTeampyecallng tieammbér shown é+1-877-624-
8989) or clicking on the word Support, item 1 in figure 1a, above which will open a new e-mail already
addressed to our support team.

By clicking on the word Help, item 2 in figure 1a, you will be brought to a web page that contains video
clips of specific sections of the portal, as well as, a glossary of terms and formulas.

By clicking on Preferences, item 3 in figure 1a, you will be able to change your default search criteria,
your news viewing service (Microsoft or Google) and change your screen colors.

Finally, in the center of the top navigation panel you will see where you are within the portal.
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b. Left Navigation Panel

The left side navigation panel is collapsible at any time by clicking on the small arrow along the right
side of the panel; as indicated with the arrow in figure 1b.

Figure 1b

s My Opportunities
'a My People

s My Updates
‘ Solution Alignment Center

{4 Search

.I Search: COmpanylz] ‘ [

[ information Panel
Context sensative information
here.

My Activity

®

All Activity

The navigation wheel, item 1 in figure 1b, will quickly bring you to the main areas of the Stratascope
Sales Enablement service. By clicking on the appropriate area you can jump to Industry Research,
Company Research, Market Research, People Research or back to your home page (the house icon in
the center of the wheel). Each of the research areas will be discussed in this guide; to jump to the
section of the guide that discuss a particular research center click on the section name.

Next you will see the menu options, item 2 in figure 1b, they will bring you to your most recent activity.
Those activity areas include, my Opportunities, also you home page, my People and if you have access
privileges the Solution Alignment Center. You can also search for a company or a person directly in the
left navigation panel, item 3 in figure 1b.

4
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The last section of the left navigation panel, item 4 in figure 1b, contains two tag clouds. A tag cloud is a
list of keywords that will link directly to the specific research content. The words will be color coded to
identify what the word represents: industry (green), company (blue), people (maroon) or business issue
(red). The size of the text will indicate the frequency that the content has been visited; the larger the
word the more frequently it has been visited. The upper cloud represents your activity while the lower
cloud represents the aggregation of the entire Stratascope user community.

My Opportunities:
Shows your list of recently research companies; the lower section will keep you informed of updates to
your research as well as large extracts that are ready for you.

Figure 1c
Opportunity List
Select an opportunity below: Show Search (54
. | Account Industry Owner Modified Tags
\_‘ WAL MART STORES Retail brbrien 1/28/2010 _~l_ .)
@ TARGET Retail cmmarshall  12/2/2009 DD = =
@ NETAPP Manufacturing - Electronics annf 12/15/2009 m_ﬁ
O THERMO FISHER SCIENTIFIC Manufacturing - Electronics cmmarshall 2/1/2010 -
O COGNIZANT TECHNOLOGY SOLUTIONS Professional Services cmmarshall 2/1/2010 e
O X COMPANIES Retail cmmarshall 1/26/2010 ay
O BIJS WHOLESALE CLUB Retail cmmarshall 1/26/2010 i
O NESTLE Manufacturing - Food and Beverage brbrien 1/19/2010 x5
O AECON GROUP Construction cmmarshall 12/2/2009 Qi
(O AECON CONSTRUCTION G Manufacturing - Mill Products cmmarshall 12/2/2009 Q_q'_

[{Fist  @Prev  Paget of 10 Go Net @) Last b|  Displaying Page1 of 10 Opportunities 1 to 10 of 100 7 Refresh
Organization Updates e
Days Back: 30|— [m]

Organization Opportunity Type S:g:::gy ik Financials Updated New Articles

DELL EEWLm-PACMRD Competitor )

DELL DELL Target Company .J v

OLYMPIA FLEXGROUP W{M Competitor V|
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The small oval to the left of the account name, item 1 in figure 1c, can be used to categorize your
accounts. You can customize the category options by right clicking on the oval. To view an account,
click on the account name. You can also jump to an industry by clicking on the industry link next to

each account name.

Tags, item 2 in figure 1c, will help you quickly identify your most active accounts. The tagging is done
automatically based on your activity in an account.

The lower section will keep you informed if there are any updates to your research, item 3 in figure 1b.
The list will indicate what has changed and which companies where affected. You can click on the
company name to jump right to the research.

My People:

Allows you to search for people and tag the people with whom you are connected. You will also be
able to see which people you have tagged to your opportunities.

Figure 1d
People Iam Connected to @
Name Title Company
Thor Johnson Board of Directors and Marketing Chair ~ NETSEA Delete Connection
David Girard Board of Directors Hyperspace Communications, Inc. Delete Connection

Chakib Bouhdary
Lenley Hensarling
Brett Queener
Jim Sherriff

Manny Rivelo
Juergen Kuebler )

Thomas Bock &

Senior Vice President, Value Engineering
Group Vice President, JD Edwards

Vice President, Worldwide Operations
Chief Executive Officer, Cisco China

Senior Vice President, Cisco
Development Organization Operations

Board of Directors

Managing Director of Stratascope Sales
Services GmbH - Europe

SAP Americas

Oracle Corporation

Salesforce.com, Inc.

Cisco Systems, Inc.

Cisco Systems, Inc.

Stratascope, Inc.

Stratascope, Inc.

Delete Connection
Delete Connection
Delete Connection

Delete Connection
Delete Connection
Delete Connection

Delete Connection

m

Name Title Company Opportunity

‘a Eduardo Castro-Wright S\;:f::;tués‘chief 2 e WAL MART STORES WAL MART STORES .Ci

@ vichai Duke President & Chief Executive Officer WAL MART STORES WAL MART STORES -

& Nancy stewart ?ee::’r:;’i:geypée;:‘:::t & Chief WAL MART STORES WAL MART STORES a3

& stephen ouinn Eﬂx:f:;:gvc')‘;::‘:;::‘;fﬂ“;f WAL MART STORES WAL MART STORES -
From this one page you can manage your

connect s,

notice any trends, for example one person being tagged to multiple opportunities. As with other areas
of this service you can quickly jump to a person or opportunity by clicking on the respective name.
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2. Industry Research

a. Choosing an Industry

Industries have been broken into categories for easier navigation. Click on an industry category, item 1
in figure 2a, to see the industries included in each category.

Figure 2a

Industry List
Select an industry bellow:

Communications

Energy - Oil and Natural Gas Production
Retail

Retail - Dealerships

>

Utilities - Natural Gas Distribution and Electricity

Manufacturing

Services

Financial v
Public Sector . | v
Professional Services N\ /

Distribution

All

The industry categories include: Industrial, Manufacturing, Services, Financial, Public Sector,
Professional Services, and Distribution. You can also select the @Allécategory to see all industries.

Once a category is selected, click on the industry that you wish to research, item 2 in figure 2a.
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b. Industry Details

Industry research is grouped into four sections: industry profile, industry value chain, industry new and
industry insights that you have tagged. Each section can be collapsed and re-ordered to meet your
personal preference.

Figure 2b

Industry Profile

.~ The retail industry is one of the biggest employers in the world. Retailers sell
-1 goods and products to consumers. There are many different kinds of retailers,

— including department stores, specialty stores, discounters, catalogs, Internet sites,
Segments L independent stores, chain restaurants and grocery stores. Retail giant Wal-Mart

| »

Market Scope Stores, Inc. is the world's largest retailer and the world's largest company with X
more than $401 billion (USD) in 2008/2009 sales. i

Products and Services

Operations

Retail is just one of the many industries that has been greatly affected by the

Technol

nec e . ~ | recently global, economic slowdown. Consumer prices have taken the biggest

RecentAct.v,ty v | plunge in decades, pulled down by a sinking economy that evidence suggests is
sending inflation into retreat. Globally, retail has generally had a slowdown.

| Markets such as China, India and other parts of Southeast Asia still remain as

Current Business Issues

Discussion Points v | targets for global retail chains as we move into 2009/2010, as these regions are
P T + | relatively under-penetrated.
Links v

Maior L).S. retailers include: Wal-Mart. Home Denot. CVS. Kroaner. Costeo. Taraet.  ~
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