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1. General Navigation 
 

a. Top Navigation Panel 

 

The top navigation panel will be on each page within the Stratascope Sales Enablement portal.  It 

provides access to our support and help functions along with links to setting your individual 

preferences, see figure 1a. 

 

Figure 1a 

 
 

You can contact Stratascopeôs Concierge Support Team by calling the number shown (+1-877-624-

8989) or clicking on the word Support, item 1 in figure 1a,  above which will open a new e-mail already 

addressed to our support team. 

 

By clicking on the word Help, item 2 in figure 1a, you will be brought to a web page that contains video 

clips of specific sections of the portal, as well as, a glossary of terms and formulas. 

 

By clicking on Preferences, item 3 in figure 1a, you will be able to change your default search criteria, 

your news viewing service (Microsoft or Google) and change your screen colors. 

 

Finally, in the center of the top navigation panel you will see where you are within the portal. 
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b. Left Navigation Panel 

 

The left side navigation panel is collapsible at any time by clicking on the small arrow along the right 

side of the panel; as indicated with the arrow in figure 1b. 

 

Figure 1b 

 
 

The navigation wheel, item 1 in figure 1b, will quickly bring you to the main areas of the Stratascope 

Sales Enablement service.  By clicking on the appropriate area you can jump to Industry Research, 

Company Research, Market Research, People Research or back to your home page (the house icon in 

the center of the wheel). Each of the research areas will be discussed in this guide; to jump to the 

section of the guide that discuss a particular research center click on the section name. 

 

Next you will see the menu options, item 2 in figure 1b, they will bring you to your most recent activity. 

Those activity areas include, my Opportunities, also you home page, my People and if you have access 

privileges the Solution Alignment Center.  You can also search for a company or a person directly in the 

left navigation panel, item 3 in figure 1b. 
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The last section of the left navigation panel, item 4 in figure 1b, contains two tag clouds. A tag cloud is a 

list of keywords that will link directly to the specific research content.  The words will be color coded to 

identify what the word represents: industry (green), company (blue), people (maroon) or business issue 

(red).  The size of the text will indicate the frequency that the content has been visited; the larger the 

word the more frequently it has been visited.  The upper cloud represents your activity while the lower 

cloud represents the aggregation of the entire Stratascope user community. 

 

My Opportunities:  

Shows your list of recently research companies; the lower section will keep you informed of updates to 

your research as well as large extracts that are ready for you.  

 

Figure 1c 
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The small oval to the left of the account name, item 1 in figure 1c, can be used to categorize your 

accounts.  You can customize the category options by right clicking on the oval.  To view an account, 

click on the account name.  You can also jump to an industry by clicking on the industry link next to 

each account name. 

 

Tags, item 2 in figure 1c, will help you quickly identify your most active accounts. The tagging is done 

automatically based on your activity in an account. 

 

The lower section will keep you informed if there are any updates to your research, item 3 in figure 1b.  

The list will indicate what has changed and which companies where affected.  You can click on the 

company name to jump right to the research. 

 

My People:  

Allows you to search for people and tag the people with whom you are connected.  You will also be 

able to see which people you have tagged to your opportunities. 

 

Figure 1d 

 
 

From this one page you can manage your connects, click on a personôs name to see their details and 

notice any trends, for example one person being tagged to multiple opportunities.  As with other areas 

of this service you can quickly jump to a person or opportunity by clicking on the respective name. 
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2. Industry Research 
 

a. Choosing an Industry 

Industries have been broken into categories for easier navigation. Click on an industry category, item 1 

in figure 2a, to see the industries included in each category. 

 

Figure 2a 

 
 

The industry categories include: Industrial, Manufacturing, Services, Financial, Public Sector, 

Professional Services, and Distribution.  You can also select the óAllô category to see all industries. 

 

Once a category is selected, click on the industry that you wish to research, item 2 in figure 2a. 
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b. Industry Details 

Industry research is grouped into four sections: industry profile, industry value chain, industry new and 

industry insights that you have tagged.  Each section can be collapsed and re-ordered to meet your 

personal preference. 

 

Figure 2b 

 
 

1 

 

2 

 

3 

 








































































